DESIGN BRIEF 
	Catchafire Project
	e.g. Graphic Design Project
     

	Organization Contact
	Contact person, phone number and email address

     

	Organization Name
	     

	Date of Brief
	     

	Date of Project Completion
	What is your ideal date of completion for this project? This should be in line with the Catchafire Project time frame, as laid out in the Project Template.

     


BACKGROUND 

	Organization Vision and Mission 
	What is your organization's vision and mission?

     

	Brand Identity 
	What are your brand guidelines, including tone, style and personality?

     

	Background 
	Explain the history of your organization, programs, services, interesting stories, etc.

     


BRIEF 

	Project Details
	Expand on your project description. 

e.g. On October 16, 2011 we are hosting a chocolate tasting event to fundraise for our programs that support cocoa farmers in Africa. For this event, we require graphic design for the following elements:

· Event invitations

· Brochures to hand out at the event

· A large poster to be displayed at the event

     

	Objective 
	What do you want to achieve from this project?  

e.g. We want the design to be appealing and reflect the exciting nature of our programs.  We want our audience to be excited to come to the event.  We want them to be impressed at the event and feel great about what we are doing. 

     

	Success Criteria
	What metrics will you use to measure the success of this project?

e.g. We will measure success by:

· The number of people who come to our event 

· Feedback on the event and design materials

     

	Single Minded Proposition
	What is the single most persuasive or most compelling message you want to come across in the creative output? 

e.g. The Chocolate Fundraiser is one of the most exciting events to attend this year. The chocolate is going to be delicious, the people attending are awesome and inspirational, and it's all for an amazing cause that I want to support.  I can't miss out on this event!

     

	Reasons to Believe
	What are the hard proof points and points of differentiation that force the target market to believe the proposition? 

What are the supporting rational and emotional reasons to believe?

e.g. We are one of the only organization that supports Cocoa Farmers in Africa.  We've recently been featured on CNN and NPR.  We were recently awarded....

     

	Target Market or Target Segment
	Who are we speaking to? Describe the target market in terms of demographics, psychographics, attitudes or lifestyles. What is their existing behavior? 

e.g. Primary target segment are males and females between the ages of 20-40.  They have a college degree, live in Manhattan and Brooklyn, are socially conscious, enjoy giving back, love Chocolate, volunteer in their spare time, are interested in getting involved in a community of do-gooders.

     

	Desired Response
	How do you want your audience to feel?

e.g. I want them to feel excited to attend the event and tell all their friends to come. At the event, I want them to feel excited to be there and proud to be supporting a great cause. 



	Competition
	What are your competitors doing? How should you differentiate this design from your competitors? Provide a quick snapshot of the competitive space. 

e.g. Our main competitor “Chocolate for Good” also hosts an annual chocolate fundraising event.  Their invitations are brown, to represent the color of chocolate.  I'd like ours to look very different from theirs, so please consider using another color other than brown.  However, I'd still like the design to easily and instantly communicate 'chocolate'.  

     

	Creative Considerations
	What do you want your designer to consider? Are there any colors, styles, formats or fonts that you particularly like or dislike? 

e.g. I don't like Eagle font. 

     

	Requirements
	What are the legal, specific or other requirements that must be adhered to?

     

	Attachments
	Please attach any background materials that could assist this project


